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DIRECT MARKETING TOPLINE PROFILE 04/25 /'lb PAGE 1 

96S1S PARLIAMENT travel collection DH #2 
A 

8 21 

04/24/96 

FQ2 fAIA DIRECT MARKETING 
186,288 


QUANTITY 

CELL 


CELL DESCRIPTION 

■22.326 

01 

PARI 

OH# 2 

HIGH CPN/NIGH“CONI CONTROL 

10,000 

02 

PARI 

0M#2 

HIGH CPN/HIGH CONT TEST 

5,915 

05 

PARI 

DH#2 

LOW CPN/HIGH CONT 

24,843 

04 

PARL 

DM# 2 

HIGH CPN/LOW CONT CONTROL 

10,000 

05 

PARL 

DM#2 

HIGH CPN/LOW CONT TEST 

5,728 

06 

PARL 

DM# 2 

LOW CPN/LOW CONT CONTROL 

5,727 

07 

PARL 

DM# 2 

LOW CPN/LCW CONT TEST 

77 Tin . 

--fljl 
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10 

PARL 

DM#2 

MODEL TEST 
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Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 


ATTACHMENT 5 





REPORT no. mdorkc 


DIRECT MARKETING TOPLINE PROFILE 


04/25/96 


PAGE 


2 


GENDtR 

TOIAL LESS 

CELL 01 

LESS 

CEIL 02 

LESS 

CELL 03 

t ESS 

CELL 04 

t ESS 

NUMBER 


UNKWN 

NUMBER 

It 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NiiMBf R 

X 

UNKWN 

MAl e 

69.954 

37.6 

38.6 

25.320 

35.0 

55.8 

3,454 

54,5 

35.5 

2,715 

45.9 

51.1 

9,255 

57.2 

58.4 

female 

111,289 

59.7 

61.4 

45.397 

62.8 

64.2 

6,318 

63.2 

64. 7 

2.597 

43.9 

48.9 

14,808 

59.6 

61.6 

unknown 

5,015 

2.7 

.0 

1.609 

2.2 

.0 

228 

2.3 

.0 

603 

10.2 

.0 

anj 

3.2 

.0 

i o t a i ; 
age 

186,258 

100.0 

100.0 

72.326 

100.0 

100.0 

10,000 

100.0 

100.0 

5,915 

100.0 

100.0 

24,843 

100.0 

100.0 

21-24 

8,201 

4.4 

4.5 

2,392 

5.3 

3.3 

508 

3.1 

3.1 

1,397 

23.6 

25.9 

759 

3. 1 

3.1 

25-34 

38,04/ 

20.4 

20.7 

13,305 

18.4 

18.4 

1,831 

18.3 

18.3 

2 ,423 

41.0 

41.4 

4.832 

19.5 

19.9 

35-44 

57,564 

20. 1 

■2D.3 

15.079 

20,8 

20.9 

2,045 

20.5 

20.5 

1,110 

18.8 

19.0 

4,753 

19. 1 

19.5 

45-54 

37,233 

20.0 

20.2 

16,313 

22.6 

22.6 

2,297 

23.0 

23,0 

547 

9,2 

9,4 

4 644 

19.5 

20.0 

55-64 

28,93/ 

15,5 

15.7 

11,981 

16,6 

16.6 

1,758 

17.6 

17.6 

240 

4.1 

4.1 

5,949 

15.9 

16.3 

65* 

34,170 

18.3 

18.6 

13,045 

18.0 

18.1 

1.739 

17.4 

17.4 

130 

2.2 

2.2 

5,109 

20.6 

21.1 

UNKNOWN 

2,299 

1.2 

.0 

210 

.3 

.0 

21 

.2 

.0 

67 

1.1 

.0 

616 

2.5 

.0 

total: 

flavor 

non-menthol/regular 

186,258 

100.0 

100.0 

72,326 

100.0 

100.0 

10,000 

100.0 

100.0 

5,915 

100.0 

100.0 

24,843 

100.0 

100.0 

181,126 

97.2 

97.5 

72,270 

99.9 

99.9 

9,994 

99,9 

99.9 

5,907 

99.9 

99.9 

24,825 

99.9 

99.9 

MENTHOL 

4,640 

2.5 

2.5 

56 

.1 

.1 

6 

. 1 

.1 

8 

. 1 

. ) 

18 

. 1 

.1 

UNKNOWN 

492 

.3 

.0 

0 

.0 

.0 

0 

.0 

.0 

0 

.0 

.0 

0 

.0 

.0 

total: 

186,258 

100.0 

100.0 

72,326 

100.0 

100.0 

10,000 

100.0 

100.0 

5.915 

100.0 

100.0 

24.843 

100.0 

100.0 

TAR LEVEL 

FULL FLAVOR 

8,630 

4.6 

5.6 

135 

.2 

.2 

32 

.3 

.3 

12 

.2 

.2 

57 

.2 

.2 

LIGHT/FLAVOR LOW TAR 

127,725 

68.6 

83.0 

54,990 

76.0 

76.0 

7.577 

75.8 

75.8 

3,128 

52.9 

52.9 

16,921 

68.1 

68.1 

ULTRA/EXTRA/LOW 

15,379 

8.3 

10.0 

7,233 

10.0 

10.0 

1,057 

10.6 

10.6 

325 

5.5 

5.5 

1,417 

5.7 

5.7 

UNKNOWN 

32,465 

17,4 

.0 

9,924 

13.7 

13.7 

1,331 

13.3 

13.3 

2,447 

41.4 

41.4 

6,433 

25.9 

25.9 

total: 

186,258 

100.0 

100. Q 

72,326 

100.0 

.0 

10.000 

100.0 

.0 

5.915 

100.0 

.0 

24.843 

100.0 

.D 

LENGTH 

< 85 S 

41 

.0 

.0 

0 

.0 

.0 

0 

.0 

.0 

0 

.0 

.0 

0 

.0 

.0 

KINGS/85 S 

84,005 

45.1 

50.3 

32,417 

44.8 

48.4 

4,532 

45.3 

48.8 

2,780 

47.0 

69.1 

10,485 

42.2 

49.8 

LONGS/ 1QD S 

81,971 

44.0 

49.0 

34,599 

47.8 

51.6 

4,746 

47.5 

51.2 

1,246 

21.1 

30.9 

10,554 

42.5 

50.2 

EXTRA LONGS/120 S 

1,129 

.6 

.7 

6 

.0 

.0 

0 

.0 

.0 

0 

.0 

.0 

1 

.0 

.0 

UNKNOWN 

19,112 

10.3 

.0 

5,304 

7.3 

.0 

722 

7.2 

.0 

1,889 

31.9 

.0 

3,803 

15.3 

.0 

TOTAL: 

186,2S6 

100.0 

100.0 

72,326 

100.0 

100.0 

10,000 

100.0 

100.0 

5,915 

100.0 

100.0 

24.843 

100.0 

100.0 

BUT KIND 

PACK 

33,341 

17,9 

20.6 

9,306 

12.9 

14.3 

1,230 

12.3 

13.7 

2,967 

5D.2 

70.5 

4,216 

17.0 

21.6 

CARTON 

78,758 

62.3 

48.6 

35,832 

49.5 

54.9 

4,986 

49.9 

55.4 

699 

11.8 

16.6 

9,225 

37,1 

47.3 

BOTH 

49,957 

26.8 

30.8 

20,165 

27.9 

30.9 

2,787 

27.9 

31.0 

541 

9.1 

12.9 

6,072 

24,4 

31.1 

UNKNOWN 

24,202 

13.0 

.0 

7,023 

9,7 

.0 

997 

10.0 

.0 

1,708 

28.9 

.0 

5,330 

21,5 

.0 

TOTAL: 

186,258 

100.0 

100.0 

72,326 

100.0 

100.0 

10,000 

100,0 

100.0 

5.915 

100.0 

100.0 

24.843 

100.0 

100.0 

MANUFACTURER 

PHILIP MORRIS 

167,548 

90.0 

91.3 

72,174 

99,8 

99.8 

9,981 

99.8 

99.8 

5,906 

99.8 

99.8 

24,759 

99.7 

99.7 

BRCMN & WILLIAMSON 

1,640 

.9 

.9 

15 

.0 

.0 

1 

.0 

.0 

3 

• .5 

.1 

13 

.1 

,1 

LORILLARD 

2,771 

1.5 

1.5 

26 

.0 

.0 

4 

.0 

.Q ’ 

0 

.0 

.0 

11 

.0 

.0 

AMERICAN BRANDS 

3,125 

1.7 

1.7 

24 

.0 

.0 

2 

! .0 

,0 

0 

.0 

u .0 

11 

.0 

.0 

LIGGETT 

637 

.3 

.3 

2 

.0 

.0 

1 

' .0 

.0 

1 

.0 

.0 

1 0 

.0 

.0 

R. J. REYNOLDS 

7,839 

4.2 

4.3 

79 

.1 

.1 

10 

.1 

.1 

5 

,1 

.1 

43 

,2 

.2 

UNKNOWN 

2,698 

1.4 

. Q 

6 

.D 

.0 

1 

.0 

.0 

0 

.0 

.0 

6 

.0 

.0 

TOTAL: 

166,258 

100.0 

100.0 

72,326 

100.0 

100.0 

10,000 

100.D 

100.0 

5,915 

100,0 

100.0 

24,843 

100.0 

100.0 


V906VVVi° Z 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 



REPORT no. MDDRHl DIRECT MARKETING TOPLINE PROFILE 04/25/96 PAGE 3 


gender 

TOTAL less 

CELL 05 

LESS 

CELL 06 

LESS 

CEIL 07 

LESS 

CEU 08 

LESS 

NUMBER 

1 

UNKWN 

NUMBER 

X 

UNXWN 

NUMBER 

15 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKwN 

male 

66 954 

37.6 

38.6 

3,676 

36.8 

38,0 

2.900 

50.6 

52 9 

2,855 

49.9 

51.9 

10,344 

58,0 

38.4 

female 

111,289 

59.7 

61.4 

5,997 

60.0 

62,0 

2,586 

45.1 

47.1 

2.646 

46.2 

48. 1 

16,579 

60.9 

61.6 

UNKNOWN 

5.015 

2.7 

.0 

527 

3.3 

.0 

242 

4.2 

.0 

226 

3.9 

.0 

287 

1. 1 

.0 

total: 

AGE 

166,258 

100.0 

100.0 

10.000 

100.0 

100.0 

5,728 

100.0 

100.0 

5,727 

100.0 

100.(1 

27,210 

100.0 

100.0 

21-24 

6.201 

4.4 

4.5 

302 

3.0 

3.1 

873 

15.2 

15.7 

978 

17.1 

17.5 

491 

1.8 

1.8 

25-34 

58,D4/ 

20.4 

20,7 

1,974 

19.7 

20.2 

2,693 

47.0 

48.3 

2,598 

45.4 

46.6 

3,720 

13.7 

15.7 

35-44 

3/ r .t 4 

20. 1 

• 20.3 

1,926 

19.3 

19.7 

1,159 

20.2 

20.8 

1,140 

19.9 

20.5 

5.341 

19.6 

19.7 

45-54 

3/.231 

20.0 

20.2 

1,904 

19.0 

19.5 

501 

8.7 

9.0 

497 

8.7 

8.9 

5.755 

21.1 

21.2 

55-64 

28,93/ 

15.5 

15.7 

1,561 

15.6 

16.0 

206 

3.6 

3.7 

221 

3.9 

4.0 

5,054 

18.6 

18.6 

65+ 

34, l A) 

16.3 

18.6 

2,084 

20.8 

21.4 

140 

2.4 

2.5 

139 

2.4 

2.5 

6.794 

25.0 

25.0 

UNKNOWN 

2,299 

1.2 

.0 

248 

2.5 

.0 

156 

2.7 

.0 

154 

2.7 

.0 

56 

.2 

,0 

Tor ai : 

F LAVOR 

166,258 

100.0 

100.0 

10,000 

100.0 

100.0 

5,728 

100.0 

100.0 

5,727 

100.0 

100.0 

27,210 

100.0 

100.0 

non-menthol/regular 

161,126 

97.2 

97.5 

9,992 

99.9 

99.9 

5,728 

100.0 

100.0 

5,724 

99.9 
. 1 

99.9 

23,516 

86.4 

87,6 

MENTHOL 

4,640 

2.5 

2.5 

6 

.1 

. 1 

0 

.0 

.0 

3 

. I 

3,333 

12,2 

T7.4 

UNKNOWN 

492 

.3 

.0 

0 

.0 

.0 

0 

.0 

.0 

0 

.0 

.0 

361 

1.3 

.0 

TOTAL: 

166,258 

100.0 

100.0 

10,000 

100.0 

100.0 

5.728 

100.0 

100.0 

5.727 

100.0 

100.0 

27.210 

100.0 

100.0 

TAR LEVEL 

FULL FLAVOR 

6,630 

4.6 

5.6 

17 

.2 

.2 

2 

.0 

.0 

6 

.1 

.1 

6,134 

22.5 

22.6 

LIGHT/FLAVOR LOW IAlt 

127,725 

68,6 

83,0 

6,850 

68.5 

68.5 

2,844 

49.7 

49.7 

2,846 

49.7 

49.7 

15,535 

57.1 

57.2 

ULTRA/EXTRA/LOW 

15,3/9 

8.3 

10.0 

559 

5.6 

5.6 

214 

3.7 

3.7 

186 

3.2 

3.2 

2,654 

9.8 

9. B 

UNKNOWN 

32,465 

17.4 

.0 

2,566 

25.7 

25.7 

2,665 

46.5 

46.5 

2,686 

46.9 

44. 9 

1,453 

5.3 

5,3 

TOTAL; 

166,258 

100.0 

100.0 

10,000 

100.0 

.0 

5,728 

100.0 

.0 

5.727 

100.0 


27,210 

100.0 

.0 

LENGTH 

< 85 S 

41 

.0 

.0 

0 

.0 

.0 

0 

.0 

.0 

0 

.0 

.0 

33 

.1 

.1 

KINGS/65 S 

84,005 

45.1 

50.3 

4,261 

42,6 

50.2 

3,253 

56.8 

73.9 

3,233 

56.5 

73.7 

12,301 

45.2 

46. 1 

LONGS/100 S 

81,971 

44.0 

49.D 

4,226 

42.3 

49.8 

1,148 

20.0 

26.1 

1,154 

20.2 

26.3 

13,522 

49.7 

50.7 

EXTRA LONGS/120 S 

1,129 

.6 

.7 

0 

.0 

.0 

0 

.0 

.0 

0 

.0 

.0 

824 

3. Q 

3.1 

UNKNOWN 

19,112 

10.3 

.0 

1,513 

15.1 

.0 

1,327 

23.2 

.0 

1,340 

23.4 

.0 

530 

1.9 

.0 

TOTAL: 

166,258 

100.0 

100.0 

10,000 

100.C 

100.0 

5,728 

100.0 

100,0 

5,727 

100.0 

100.0 

27.210 

100.0 

100.0 

BUT KIND 

PACK 

33,341 

17.9 

20.6 

1,718 

17.2 

21.9 

2,955 

51.6 

65.9 

2,920 

51.0 

65.4 

3,743 

13.8 

14.1 

CARTON 

78,756 

42.3 

46.6 

3,684 

36.8 

46.9 

742 

13.0 

16.5 

733 

12.8 

16.4 

13,211 

48.6 

49.7 

BOTH 

49,957 

26.8 

30.8 

2,454 

24.5 

31.2 

788 

13,8 

17.6 

811 

14.2 

18.2 

9,648 

35.5 

36.3 

UNKNOWN 

24,202 

13.0 

.0 

2,144 

21,4 

.0 

1,243 

21,7 

.0 

1,263 

22.1 

.0 

608 

2.2 

.0 

TOTAI: 

186,258 

100.0 

100.0 

10,000 

100.0 

100.0 

5,728 

100.0 

10D.D 

5.727 

100.0 

100.0 

27.210 

100.0 

100.0 

MANUFACTURER 

PHILIP MORRIS 

167,548 

90.0 

91.3 

9,969 

99.7 

99.7 

5,723 

99.9 

100,0 

5,716 

99.8 

99.8 

13,667 

50.2 

54.2 

BROWN it WILLIAMSON 

1,640 

.9 

,9 

2 

.0 

.0 

0 

.0 

.0 

1 

.0 

.0 

1,163 

4.3 

4.6 

.LORILLARD 

2,771 

1.5 

1.5 

4 

.0 

.0 

0 

.0 

.0 

2 

.0 

.0 

2,Q06 

7.4 

8.0 

AMERICAN BRANDS 

3,125 

1.7 

.1.7 

6 

.1 

' .1 

1 

.0 

.0 

3 

.11 

.1! 

2,28.4 

■!| 8,4: 

9/1; 

1.9 

LIGGETT 

637 

.3 

.3 

1 

.0 

.0 

0 

.0 

.0 

0 

.d 

.0 

hb 

!l 1.7 

R. J. REYNOLDS 

7,839 

4.2 

4.3 

17 

.2 

.2 

1 

.0 

.0 

3 

,i 

.1 

5,613 

20.6 

22.3 

UNKNOWN 

2,698 

1.4 

.0 

1 

.0 

.0 

3 

-.1 

,0 

0 

.0 

.0 

2,002 

7.4 

.0 

TOTAI : 

186,258 

100.0 

1D0.0 

10,000 

100.0 

100.0 

5,728 

100.0 

100.0 

5,727 

100.0 

100.D 

27,210 

100.0 

100.0 
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Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 
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DIRECT MARKETING TOPLINE PRQFIIE 


04/25/96 


PACE 


A 


gender 

TOTAL less 

CELL 09 

LESS 

CELL 10 

LESS 

number 

a 

UNKWN 

NUMBER 

S 

UNKWN 

NUMBER 

1 

UNKWN 

MAl E 

69,954 

37,6 

38.6 

3,713 

38.6 

39.0 

5.746 

38.6 

40.2 

f EMALE 

111,289 

59.7 

61.4 

5.799 

60.3 

61 .0 

8,562 

57.5 

59.8 

UNKNOWN 

5.015 

2.7 

.0 

99 

1.Q 

.0 

592 

4.a 

.0 

total: 

186,253 

100.0 

10Q.0 

9.611 

100.0 

100,0 

14.896 

100.a 

toa.o 

AGE 

21 24 

8,201 

4,4 

4.5 

153 

1.6 

1.6 

848 

5.7 

3.9 

25-54 

56,04/ 

20.4 

20. 7 

1.237 

12.9 

12.9 

3,434 

23.1 

24.3 

35-44 

5/,364 

20. 1 

'20.3 

1,897 

19.7 

19.8 

2,954 

19.7 

20.7 

45-54 

3/,235 

20.0 

20. 2 

2,007 

20.9 

20.9 

2.570 

17.3 

18.2 

55-64 

28,95/ 

15.5 

15.7 

1,853 

19.3 

19.3 

2,114 

14.2 

14.9 

65+ 

34,170 

16.3 

18.6 

2,447 

25.5 

25.5 

2,543 

17.1 

18.0 

UNKNOWN 

2,299 

1.2 

.0 

17 

.2 

.0 

754 

5.1 

.0 

TOIAl : 

186,258 

100.0 

100.0 

9.611 

100,0 

100.0 

14.898 

100.0 

100.0 

FLAVOR 

NON-MENTHOL/REGULAR 

181,126 

97.2 

97.5 

8,284 

86.2 

87.4 

14,886 

99.9 

99.9 

MENTHOL 

4,640 

2.5 

2.5 

1,196 

12.4 

12.6 

12 

.1 

.1 

UNKNOWN 

492 

.3 

.0 

131 

1.4 

.0 

0 

.0 

.0 

TOTAL: 

186,258 

100.0 

100.0 

9,611 

100.0 

100.0 

14.898 

100.0 

100. D 

TAR LEVEL 

FULL FLAVOR 

8,630 

4.6 

5.6 

2,199 

22.9 

22.9 

36 

.2 

.2 

LIGHT/FLAVOR LOW TAR 

127,725 

68,6 

83.0 

5,426 

56.5 

56.5 

11,608 

77.9 

77.9 

ULTRA/EXTRA/LOW 

15,379 

8.3 

10.0 

959 

10.0 

10.0 

775 

5.2 

5.2 

UNKNOWN 

32,465 

17.4 

.0 

483 

5.0 

5.0 

2,4 77 

16.6 

16.6 

TOTAL: 

186,258 

100.0 

100.0 

9,611 

10D.O 

.0 

14.898 

100.0 

,0 

LENGTH 

< 85 S 

41 

.0 

.0 

8 

.1 

. 1 

0 

.0 

.0 

KINGS/85 S 

84,005 

45.1 

50.3 

4,362 

45.4 

46.3 

6,381 

42.8 

51.5 

LONGS/TOO S 

81,971 

44.0 

49,0 

4,759 

49.5 

50.5 

6,017 

40.4 

48.5 

EXTRA LONGS/120 S 

1,129 

.6 

.7 

295 

3.1 

3.1 

3 

.0 

.0 

UNKNOWN 

19,112 

10.3 

.0 

187 

1.9 

.0 

2,497 

16.8 

.0 

total: 

186,258 

iao.o 

100.0 

9,611 

100.a 

Toa.a 

14,898 

100.0 

100.0 

BUY KIND 

PACK 

33,341 

17,9 

20.6 

1,337 

13.9 

14.2 

2,949 

19.8 

26.3 

CARTON 

78,758 

42.3 

48.6 

4,658 

48.5 

49.5 

4,988 

33.5 

44.4 

BOTH 

49,957 

26.8 

30.8 

3,406 

35.4 

36,2 

3,285 

22.0 

29.3 

UNKNOWN 

24,202 

13.0 

.□ 

210 

2.2 

.0 

3,676 

24.7 

.0 

TOTAL: 

186,258 

100,D 

100.0 

9,611 

10Q.Q 

100.D 

14,898 

100.0 

100.0 

MANUFACTURER 

PHILIP MORRIS 

167,548 

90.0 

91.3 

4,798 

49.9 

53.7 

14,853 

99.7 

99.7 

BROWN S WILLIAMSON 

1,640 

.9 

.9 

440 

4.6 

4.9 

2 

.0 

.0 

LORILLARD 

, 2,771 

1.5 

1.5 

707 

7.4 

7.9 

11 

.1 

.1 

AMERICAN BRANDS 

3,125 

1.7 

1.7 

788 

8,2 

8.8 

6 

.Q 

.0 

LIGGETT 

637 

,3 

.3 

156 

1.6 

1.7 

1 

.0 

.0 

R. J. REYNOLDS 

7,839 

4.2 

4.3 

2,046 

21.3 

22.9 

22 

.1 

,1 

UNKNOWN 

2,698 

1,4 

.0 

676 

7.0 

.0 

3 

.0 

.0 

TOTAL: 

186,253 

100.0 

100.0 

9,611 

1 DO-0 

100.0 

14,898 

100.0 

100.0 


9906Pt?i£Q£ 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 
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TOTAL LESS 

Till 01 

LESS 

cm 02 

t ESS 

CELL 05 

1 f is 

CEi l 

04 

LtsS 

brands 

NUMBER 

X 

UNKUN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBt R 

X 

UNKv.N 

UNKNOWN 

3.074 

1.7 

1.7 

12 

.a 

.0 

1 

.0 

.0 

1 

.0 

.0 

7 

.0 

.0 

AIP[NE *** 

92 

.0 

. 1 







2 

.0 

.0 




BENSON 4 HEDGES 

1,505 

.8 

.8 

32 

.0 

.0 

4 

.0 

.0 

4 

,1 

.1 

13 

. 1 

. 1 

CAMBRIDGE *** 

514 

.3 

.3 

12 

.0 

.0 







11 

.0 

.0 

MARLBORO 

11,3/9 

6.1 

6.2 

1,185 

1.6 

1.6 

169 

1.7 

1.7 

117 

2.0 

2.0 

254 1 

.0 

1.0 

MERIT 

1,81/ 

1,0 

1.0 

37 

. 1 

.1 

5 

.1 

. 1 

5 

.1 

. 1 

17 

. 1 

, 1 

MULT I FILTER 

4 

.0 

.0 













players BLACK 

11 

.0 

’ .0 













PLAYERS LIGHT 25S ** 

12 

.0 

.0 

1 

.0 

.0 

1 

.0 

.0 







PARLIAMENT LIGHTS 

149,612 

80.3 

81.7 

70,866 

98.0 

96.0 

9,799 

98.0 

98.0 

5,7/7 

97.7 

97.7 

24,451 98 

1.4 

98.4 

CARTIER 

1 

.0 

.0 













NEXT 

3 

.0 

.0 













SARATOGA 

36 

.0 

.a 

1 

.0 

.0 










VIRGINIA SLIMS 

1,260 

.7 

.7 

21 

.0 

.0 

1 

.0 

.0 

t 

.0 

.0 

7 

.0 

.0 

BUCKS *** 

6 

.0 

.0 













PM BLUES 

5 

.0 

.0 













PM/PM COMMANDER 

11 

.0 

.0 













PHILIP MORRIS INI'L 

1/ 

.0 

.0 













VS SUPERSLIMS 

39 

. D 

.0 













BRISTOL *** 

5 

,0 

.0 













CARLTON 

884 

.5 

.5 

6 

.0 

.0 

1 

.0 

.0 




3 

.0 

.0 

LUCKY STRIKE *** 

125 

.1 

.1 

1 

.0 

.0 







1 

.0 

.0 

PALL MALL 

727 

.4 

.4 

3 

.0 

.0 







1 

.0 

.0 

SILVA THINS 

20 

.0 

.0 













TALL 

20 

.0 

.0 













TAREYTON 

271 

.1 

.1 










1 

.0 

.0 

MALIBU *** 

40 

.0 

.0 

1 

.0 

.0 










CARLTON SLIMS 

6 

.a 

.0 













AMERICAN LIGHTS *** 

28 

.a 

.0 













CAPRI 

266 

.i 

.1 

2 

.0 

.0 







3 

.0 

.0 

BARCLAY 

77 

.0 

.0 













BELAIR 

66 

.0 

.0 













KIM SLIMS 25' S *** 

1 

,0 

.0 













ELI CUTTER 

1 

.0 

.0 













KOOL 

498 

.3 

.3 

9 

.0 

.0 




2 

.0 

.0 

7 

.0 

,0 

RALEIGH 

136 

.1 

.1 













RICHLAND 25'S *** 

11 

.0 

,0 













ST. JAMES COURT 

1 

.0 

.0 













VICEROY *** 

251 

.1 

.1 




1 

,0 

.0 




1 

.0 

.0 

FALCON LIGHTS 

2 

.0 

.0 













CHESTERFIELD 

91 

.0 

,0 

1 

.0 

.0 

1 

.0 

.0 







DORADO 

i 5 

JO 

.0 













EVE 

213 

; 1 

.1 













LARK 

106 

.1 

.1 







1 

.0 

.0 




PYRAMID *** 

95 

.1 

.1 

1 

.0 

.0 










L & M 

129 

.1 

.1 













ST. MORITZ 

2 

.0 

.0 













MONTCLAIR *** 

522 

.3 

.3 

4 

.0 

.0 

1 

.0 

.0 




4 

.0 

.0 

KENT GOLDEN LIGHTS 

61 

.0 

.0 













KENT 

1,064 

.6 

- .6 

4 

.0 

.0 

3 

.0 

.0 




3 

.0 

,0 


Z906t *Uoz 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 
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PACE 
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BRANDS 

MA)t 

TOTAL L 

ESS 

CE 

IL 01 

LESS 

CELL 02 

LESS 

CELL 03 

LESS 

CELL 04 

i css 

NUMB f R 
50 

X 

Q 

UNKWN 

0 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

1 

UNKuN 

number 

X 

UNKWN 

NEWPORT 

54 3 

'.5 

.3 

K 

.0 

.0 

1 

.0 

.0 




2 

,0 

.0 

OLO GOlO 

6? 

.0 

.0 

1 

.0 

.0 







1 

; n 

. 0 

satin 

21 

.0 

.0 










1 

0 

n 

TRIUMPH 

9 

.0 

.0 












• u 

TRUE 

77 9 

.A 

.4 

4 

.0 

.0 







A 

. o 

.0 

KENT HI 

151 

,1 

.1 

1 

.0 

.0 









B&H DE-NIC 

47 

.0 

■ .0 













NEWPORT STRIPES 

a 

.0 

.0 













HARLEY DAVIDSON**" 

7 

.0 

.0 

2 

.0 

.0 










MISTY SLIMS *** 

395 

.2 

.2 

9 

.0 

.0 







1 

.0 

.0 

Bull Durham *** 

2 

.0 

.0 











MERIT ULTIMA 

54 

.0 

.0 

1 

.0 

.0 







1 

.0 

, Q 

A570R ## 

2 

.0 

.0 











BRIGHT 

4 

.0 

.0 













CAMEL 

1,013 

.5 

.6 

16 

.0 

.0 

4 

.0 

.0 

4 

.1 

. 1 

12 

,0 

.Q 

CENTURY 25'S *** 

8,7 

.0 

.0 










1 

.0 

.0 

DORAL *** 

1,142 

.6 

.6 

5 

.0 

.0 

2 

.0 

.0 




7 

.0 

.0 

MORE 

457 

.2 

.2 

1 

.0 

.0 







1 

.0 

.a 

NOW 

407 

.2 

.2 

3 

.0 

.0 

1 

.0 

.0 




RITZ 

3 

.0 

.0 












SALEM 

992 

.5 

.5 

15 

.0 

.0 

1 

.0 

.0 




A 

.0 

,0 

STERLING *** 

42 

.0 

.0 










VANTAGE 

795 

.4 

.4 

5 

.0 

.0 







3 

.0 
, i 

. 0 

WINSTON 

2,676 

1.4 

1.5 

51 

.0 

.0 

2 

.0 

.0 

1 

.0 

.0 

14 

. 1 

MAGNA *** 

It 

.0 

.0 










DUNHILL PH/1NT’L 

U 

.0 

.0 













RQTHMANN'S 

2 

.0 

.0 

1 

.0 

.0 










CHELSEA 

2 

.0 

.0 













CLASS A ## 

5 

.0 

.0 













BRONSON #JT 

9 

.0 

.0 













EXPORT A 

2 

.0 

.0 













BASIC *# 

1,087 

.6 

.6 

17 

.0 

.0 

2 

.0 

.0 




5 

.0 

.0 

coins tt 

1 

.0 

.0 











COST CUTTERS ## 

2 

.0 

.0 













DELTA tt 

1 

.0 

.0 













PRICE BREAKER t» 

10 

.0 

.0 













QUALITY ## 

2 

.0 

.0 













YOURS ## 

11 

.0 

.0 













WORTH ## 

1 

.0 

.0 













GENERIC/STQRE ## 

273 

.1 

. 1 

1 

.0 

.0 







2 

.0 

.0 

UNKNOWN 

3,074 

100.0 

100.0 

12 

100.0 

100.0 

1 

100.0 

100.0 

1 

100.0 

100,0 

7 

100 JO 

100 jO 

TOTAL: 

186,258 

100.0 

100.0 

72,326 

100.0 

100.0 

10.DD0 

100.0 

100.0 

5,915 

100.0 

100.0 

24,843 

100 Jo 

100.0 


8906frH^<) Z 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 
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TOTAL less 

CELL 05 

L ESS 

CELL 06 

LESS 

CELL 07 

1 FSS 

CFLL 08 

LESS 

BRANDS 

NUMBER 

% 

UNKwN 

NUMBER % 

UNKWN 

NUMBER X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UN> UN 

UNKNOWN 

5.0/4 

1.7 

1.7 

4 .0 

.0 

2 .0 

.0 

1 

.0 

.0 

2,255 

8.2 

6.2 

ALPINE 

92 

.0 

.1 








63 

.2 

, 2 

BENSON & HEtXi£S 

1,505 

.8 

.8 

6 . 1 

. 1 

1 .0 

.0 




1,052 

3.9 

5 9 

CAMBRIDGE *** 

514 

.3 

.3 

5 .1 

. 1 






367 

1. 5 

1 ‘ 5 

HARiBqro 

11.5/9 

6. 1 

6.2 

111 1.1 

1.1 

90 1.6 

1.6 

88 

1.5 

1.5 

6,758 

24.8 

24.8 

MERIT 

1,817 

1.0 

1.0 

7 .1 

.1 






1,297 

4.8 

4.8 

HUl MFUTEft 

4 

.0 

.0 








3 

,0 

.0 

PlArERS Black 

11 

.0’ 

• D 








9 

.0 

.0 

PlAYERS LIGHT 25S ■* 

12 

.0 

.0 








6 

.0 

.0 

PARLIAMENT LIGHTS 

149,612 

80.3 

81.7 

9,837 98.4 

98,4 

5,631 98.3 

98.3 

5,630 

98.3 

98.5 

2,215 

8. 1 

8.1 

CARTIER 

1 

.0 

.0 











NEXT 

5 

.0 

.0 








1 

.0 

.0 

SARATOGA 

36 

.0 

.0 








24 

.1 

. 1 

VIRGINIA SLIMS 

1,260 

.7 

.7 

1 .0 

,0 

1 .0 

.0 




932 

3.4 

5.4 

BUCKS *** 

6 

.0 

.0 








4 

.0 

.0 

PM BLUES 

5 

.0 

.0 








5 

,0 

.0 

PM/PM COMMANDER 

11 

.0 

.0 








10 

.0 

.0 

PHILIP MORRIS INT'L 

17 

.0 

.0 








12 

.0 

.0 

VS SUPERSLIMS 

39 

.0 

.0 








28 

.1 

.1 

BRISTOL *** 

5 

.0 

.0 








4 

.0 

.0 

CARLTON 

B84 

.5 

.5 

1 .0 

.0 



1 

.0 

.0 

656 

2.4 

2.4 

LUCKY STRIKE *** 

125 

.1 

.1 








91 

.3 

.3 

PALL MALL 

727 

.4 

,4 

3 .0 

.0 



1 

.0 

.0 

515 

1.9 

1.9 

SILVA THINS 

20 

.0 

.0 








18 

, 1 

,1 

TALL 

20 

.0 

.0 








16 

. 1 

, 1 

TAREYTON 

271 

.1 

.1 








204 

.7 

.7 

MALIBU *** 

40 

.0 

.0 








36 

.1 

. 1 

CARLTON SLIMS 

6 

.0 

.0 








4 

.0 

.0 

AMERICAN LIGHTS *** 

28 

.0 

.0 








20 

. 1 

.1 

CAPRI 

266 

.1 

.1 








186 

.7 

.7 

BARCLAY 

77 

.0 

.0 








58 

.2 

.2 

BELAIR 

66 

.0 

.0 








51 

.2 

.? 

KIM SLIMS 25‘S **' 

1 

.0 

,0 








1 

.0 

.0 

ELI CUTTER 

1 

.0 

.0 








1 

.0 

.0 

KOOL 

4 96 

.3 

.3 

1 .0 

.0 



1 

.0 

.0 

337 

1.2 

1.2 

RALEIGH 

136 

.1 

.1 








99 

.4 

.4 

RICHLAND 25'S *“* 

11 

.0 

.0 








9 

.0 

.0 

ST. JAMES COURT 

1 

.0 

.0 











VICEROY *** 

251 

.1 

. 1 








179 

.7 

.7 

FALCON LIGHTS 

2 

.0 

.0 








2 

.0 

.0 

CHESTERFIELD 

91 

,0 

.0 








65 

.2 

.2 

DORADO 

5 

.0 

.0 








i 3 

.0 

.0 

EVE 

213 

.1 

.1 

1 .0 

.0 






157 

, 6 

.6 

LARK 

106 

.1 

.1 








77 

.3 

.3 

PYRAMID *** 

95 

,1 

.1 








71 

.3 

.3 

L S M 

129 

.1 

.1 








103 

.4 

.4 

ST. MORITZ 

2 

.0 

.0 








1 

.0 

.0 

MONTCLAIR *** 

522 

.3 

.3 

1 .0 

.0 

1 .0 

.0 

1 

.0 

.0 

378 

1.4 

1.4 

KENT GOLDEN LIGHTS 

61 

.0 

.0 








41 

.2 

.2 

KENT 

1,064 

.6 

.6 

1 .0 

,0 






761 

2.8 

2.8 


69 06V* viflZ 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 
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TOEAt LESS 

CELL 05 

LESS 

CEIL 06 

I ESS 

CELL 07 

LESS 

CELL oa 

LESS 

BRANDS 

NUMBER 

X 

UNKWN 

NUMBER X 

UNKWN 

NUMBER X 

UNKWN 

NUHBER 

X 

UNKWN 

Number 

X 

UNKWN 

MAX 

3D 

.0 

.0 








2 5 

, I 

. 1 

hfWKjRl 

54 3 

.3 

.3 

3 .0 

.0 



2 

.0 

.0 

419 

1.5 

1.5 

010 GOt D 

62 

.0 

.0 








42 

.2 

.2 

SAT[n 

21 

.0 

.0 








15 

, □ 

.0 

IRIumPH 

9 

.0 

.0 








7 

"o 

!o 

IRui 

A T9 

.4 

.6 








5b1 

2.1 

2.1 

KENT III 

131 

.1 

.1 








98 

.4 

,4 

B&H DE-NIC 

47 

.0 

• .0 








4! 

. 2 

. 2 

NEWPORT STRIPES 

a 

.0 

.0 








5 

,0 

,0 

HARlEY DAVIDSON""* 

r 

.0 

.a 








5 

.0 

.0 

MISTY SUMS **" 

395 

.2 

.2 








288 

1.1 

1.1 

BULL DURHAM *** 

2 

.0 

.0 








1 

.0 

.0 

MERIT ULTIMA 

54 

.0 

.0 








38 

. 1 

. 1 

ASTOR ## 

2 

.0 

.0 








1 

.0 

.0 

bright 

A 

.0 

.0 








2 

.0 

.0 

CAMEL 

1,013 

.5 

.6 

3 .0 

.0 



1 

.0 

.0 

739 

2.7 

2.7 

CENTURY 25'S *** 

82 

.0 

.0 








63 

.2 

.2 

DORAL *** 

1,162 

.6 

,6 

5 .1 

.1 






828 

3.0 

3.0 

MORE 

65 7 

.2 

.2 








331 

1.2 

1.2 

NOW 

607 

.2 

.2 

1 .0 

.0 






279 

1.0 

1.0 

R1TZ 

3 

.0 

.0 











SALEM 

992 

.5 

.5 

2 .0 

.0 






684 

2.5 

2.5 

STERLING *"« 

62 

.0 

.0 








26 

. 1 

.1 

VANTAGE 

795 

.6 

.6 








579 

2,1 

2.1 

WINSTON 

2,676 

1.6 

1.5 

5 .1 

.1 

1 .0 

.0 

1 

.0 

.0 

1,928 

7. 1 

7.1 

MAGNA *** 

11 

.0 

.0 








8 

.0 

.0 

DUNHILL PH/INT'L 

11 

.0 

,0 








11 

.0 

.0 

ROTHKANN’S 

2 

.0 

.0 








1 

.0 

.0 

CHEISEA 

2 

.0 

.0 








2 

.0 

.0 

CLASS A ## 

5 

.0 

.0 








3 

.0 

.0 

BRONSON ## 

9 

.0 

.0 








6 

.0 

.0 

EXPORT A 

2 

.0 

,0 








1 

.0 

.0 

BASIC tt 

1,087 

.6 

.6 

2 .0 

.0 






776 

2.9 

2.9 

COINS ttt 

1 

.0 

.0 








1 

.0 

.0 

COST CUTTERS ## 

2 

.0 

,0 








2 

.0 

• D 

DELTA tt 

1 

.0 

.0 








1 

.0 

.0 

PRICE BREAKER ttt 

10 

.0 

.0 








6 

.0 

.0 

QUALITY S* 

2 

.0 

.0 








1 

.0 

.0 

YOURS U 

11 

.0 

.a 








IQ 

.0 

.0 

WORTH tt 

1 

.□ 

.0 








1 

.0 

. D 

GENERIC/STORE tt 

273 

.1 

.1 



1 .0 

.0 




214 

.8 

.8 

UNKNOWN 

3,076 

100. Q 

100.0 

4 100.0 

100.0 

2 100.0 

100.0 

1 

100.0 

100,0 

2,235 

100.0 

100.0 

TOTAL: 

186,256 

too.a 

100,0 

10,000 100.0 

too. 0 

5,728 100.0 

100.0 

5,727 

100,0 

100.0 

27,210 

100.0 

100:0 




OLQGWILOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 
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REPORT NO. MDDR14C 

TOIAL t ESS 

BRANDS 

NUMBER 

X 

UNKWN 

UNKNOWN 

3.0/4 

1./ 

I./ 

alpine **■ 

92 

.0 

1 

BENSON 4 HEDGES 

1.505 

.8 

.8 

CAMBRIDGE *** 

5 14 

.3 

.3 

MARLBORO 

11.3/9 

6. t 

6.2 

merit 

I . S 17 

1.0 

1.0 

MUL Tj FILTER 

4 

.0 

.0 

players black 

11 

.0 ' 

.0 

players light 25s ** 

12 

.0 

.0 

parliament lights 

149 , 61 ? 

80.3 

fit. 7 

CARTIER 

1 

.0 

.0 

NEXT 

3 

.0 

.0 

SARATOGA 

36 

.0 

.0 

VIRGINIA SLIMS 

1,260 

.7 

.7 

BUCKS *** 

6 

.0 

.0 

PM BLUES 

5 

.0 

.0 

PM/PM COMMANDER 

11 

.0 

.0 

PHILIP MORRIS INT'L 

1/ 

.0 

.0 

VS SUPERSLlMS 

39 

.0 

,0 

BRISTOL *** 

5 

.0 

.0 

CARLTON 

m 

.5 

.5 

LUCKY STRIKE *** 

125 

. I 

.1 

PALL MALL 

m 

,4 

.4 

SILVA THINS 

20 

.0 

.0 

TALL 

20 

.0 

.0 

TAREYTON 

2/1 

.1 

,1 

MALIBU *** 

40 

.0 

.D 

CARLTON SLIMS 

6 

.0 

.0 

AMERICAN LIGHTS **“ 

28 

.0 

.0 

CAPRI 

266 

.1 

,1 

BARCLAY 

77 

.0 

.0 

BELAIR 

66 

. D 

.0 

KIM SLIMS 25 ' S *“ 

1 

.0 

.0 

ELI CUTTER 

1 

.0 

.0 

KOOL 

498 

.3 

,3 

RALEIGH 

136 

.1 

. 1 
,0 

RI.CHLAND 25'S *** 

11 

.0 

ST. JAMES COURT 

1 

.0 

.0 

VICEROY *** 

251 

.1 

.1 

FALCON LIGHTS 

2 

.Q 

.0 

CHESTERFIELD 

91 

.a 

.0 

DORADO 

'5 

.0 

,0 

EVE 

213 

.1 

.1 

LARK 

106 

.1 

.1 

.1 

PYRAMID *** 

95 

.1 

L & M 

129 

.1 

.1 

ST. MORITZ 

2 

.0 

.0 

MONTCLAIR *** 

522 

.3 

.3 

KENT GOLDEN LIGHTS 

61 

.0 

.0 

KENT 

1,064 

.6 

.6 


D1RECT MARKETING TOPLINE PROFILE 


CELL 09 

LESS 

CELL !Q 

LESS 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

809 

8.4 

9.2 

2 

.0 

.0 

27 ' 

.3 

.5 




389 

4.0 

4.4 

2 

.0 

.0 

115 

1.2 

1.5 

4 

.0 

.0 

2,415 

25.1 

2 /.4 

19? 

1.5 

1.3 

444 

4.6 

5.0 

5 

.0 

.0 

I 

.0 

.0 




2 

.0 

.0 




4 

.0 

.0 




760 

7.9 

8.6 

14,646 

98.3 

98.3 

1 

.0 

.0 




2 

.0 

.0 




11 

.1 

. 1 




294 

3.1 

3.3 

2 

.0 

.0 

2 

.0 

.0 




1 

.0 

.0 




5 

,1 

.1 




11 

.1 

.1 




1 

.0 

.0 




216 

2.2 

2.5 




32 

.3 

.4 




203 

2.1 

2.3 

1 

.0 

.0 

2 

.0 

.0 




4 

.0 

.0 




66 

.7 

.7 




2 

.0 

.D 

1 

.0 

.0 

2 

.0 

.0 




8 

.1 

.1 




75 

.8 

.9 




18 

.2 

,2 

1 

.0 

.0 

15 

.2 

.2 




140 

1.5 

1.6 

1 

.0 

.0 

37 

.4 

.4 




2 

.0 

.0 




1 

.0 

.0 




70 

.7 

.8 




24 

.2 

.3 




2 

.0 

,0 




55 

.6 

, 6 




28 

.3 

.3 


1 


23 

.2 

,3 


i 


25 

.3 

,3 

1 

.0 

.0 

1 

.0 

.0 




130 

1.4 

1.5 

2 

.0 

.0 

20 

.2 

.2 




Z89 

3.0 

3.3 

3 

.0 

.0 


U06PPL4 OZ 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 



REPORT NO. HODRKC DIRECT MARKETING TOPLINE PROFILE 04/25/96 



TOTAL LESS 

CELL 09 

LESS 

CELL 10 

LESS 

BRANDS 

numblr 

X 

UNKWN 

NUMBER 

X 

IJNKWN 

NUMBER 

X 

UNKWN 

MAX 

50 

.0 

.0 

7 

. 1 

. 1 




NEWPORT 

54 5 

.3 

.3 

98 

1.0 

1.1 

A 

.0 

.0 

OLD COLO 

62 

.0 

.D 

13 

.2 

.2 




satin 

21 

.0 

.0 

7 

. 1 

.1 




TRIUMPH 

9 

.a 

.0 

1 

.0 

.0 

1 

.0 

.0 

TRUE 

779 

.4 

.4 

20/ 

2.2 

2.4 

3 

.0 

.0 

KENT HI 

131 

,i 

. 1 

32 

.3 

, A 




B&H DE-NIC 

A/ 

.0 

. ,0 

6 

. 1 

. 1 




NEWPORT STRIPES 

8 

.0 

.0 

3 

.0 

.0 




HARLEY DAVIDSON**' 

7 

.0 

.0 







MISTY SLIMS *** 

395 

.2 

.2 

95 

1.0 

1.1 

2 

.0 

.0 

BULL DURHAM *** 

2 

.0 

.0 

1 

.0 

.0 




MERIT ULTIMA 

54 

.0 

.0 

14 

,1 

.2 




ASTOR n 

2 

.0 

.a 

1 

.0 

.0 




BRIGHT 

A 

.0 

.0 

2 

,0 

.0 




CAMEL 

1,053 

.5 

.6 

231 

2.4 

2.6 

3 

.0 

.0 

CENTURY 25'S *** 

87 

.0 

.a 

23 

.2 

.3 




DORAL *** 

1,142 

.6 

.6 

291 

3.0 

3.3 

A 

.0 

.0 

MORE 

457 

.2 

,2 

121 

1.3 

1. A 

3 

.0 

.0 

NOU . 

A07 

.2 

.2 

123 

1.3 

1.4 




RITZ 

3 

.0 

.0 

3 

.0 

.0 




SALEM 

992 

.5 

.5 

280 

2.9 

3.2 

6 

.0 

.0 

STERLING *** 

42 

.0 

.0 

16 

.2 

.2 




VANTAGE 

795 

.4 

.4 

208 

2.2 

2.4 




WINSTON 

2,676 

1.4 

1,5 

687 

7.1 

7.8 

6 

.0 

.0 

MAGNA *** 

11 

.0 

.0 

3 

.0 

.0 




OUNHILL PM/INT 1 L 

11 

.0 

.0 







ROTHMANN'S 

2 

.0 

.0 







CHELSEA 

2 

.0 

.0 







CLASS A 9* 

5 

.0 

.0 

2 

.0 

.0 




BRONSON 99 

9 

.0 

. D 

3 

.0 

.0 




EXPORT A 

2 

.0 

. D 

1 

.0 

.0 




BASIC fit 

1,087 

.6 

.6 

283 

2.9 

3.2 

2 

.0 

.0 

COINS 99 

1 

.0 

.0 







COST CUTTERS 99 

2 

.0 

.0 







DELTA 99 

1 

.0 

.0 







PRICE BREAKER 99 

10 

.a 

.0 

4 

.0 

.0 




QUALITY ft 

2 

,0 

.0 

1 

.0 

.0 




YOURS 99 

11 

,0 

.0 

1 

.0 

.0 




WORTH »f 

1 


, D 







GENERIC/STORE ft 

273 

.1 

,1 

54 

. 6 

. 6 

1 

. o 

.0 

UNKNOA5 

3.Q74 

100.0 

100.0 

809 

100.0 

100.0 

2 

100,0 

100.0 

TOTAL: 

186,258 

100,0 

100.0 

9.611 

100.0 

100.0 

14,698 100.0 

100.0 


J 


* y " 

ZLQttniOZ 
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Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 



DIRECT MARKETING TOPLINE PROfIL E 


04/25/96 


REPORT NO. HDDR14C 


TOTAL LESS 


PREVIOUS BRAND 

NUMBER 

X 

UNKWN 

none/same PREVIOUS 

12,568 

8.5 

9.7 

camel wides 

2? 

.0 

.0 

style*** 

42 

.0 

.0 

PRIVATE STOCK** 

61 

.0 

.0 

RIVIERA*** 

3 

.0 

.0 

PRIME** 

26 

.0 

.0 

RALEIGH EXTRA#* 

8 

.0 

.0 

GPC## 

322 

.2 

. .2 

RICHLAND 2Q'S*’* 

11 

.0 

.0 

best BUY## 

2? 

.0 

.0 

premium BUT## 

7 

.0 

.0 

heritage*** 

1 

.0 

.0 

BEST VALUE## 

33 

.0 

.0 

MONARCH*# 

182 

.1 

. 1 

DAKOTA 

1 

.0 

.0 

UNKNOWN 

18.620 

12.6 

14.4 

ALPINE *** 

25 7 

.2 

.2 

BENSON & HEDGES 

6,293 

4.6 

5.3 

CAMBRIDGE *** 

614 

.4 

.5 

HARLBORO - 

38,900 

26.4 

30.2 

MERIT 

4,299 

3.3 

3.7 

MULTIFILTER 

38 

.0 

.0 

PLAYERS BLACK 

92 

.1 

.1 

PLAYERS LIGHT 25S “ 

50 

.0 

.0 

PARLIAMENT LIGHTS 

9,409 

6.4 

7.3 

CARTIER 

10 

.0 

.0 

NEXT 

12 

.0 

.0 

SARATOGA 

88 

.1 

,1 

VIRGINIA SLIMS 

2,627 

1.8 

2.0 

BUCKS *** 

39 

.0 

.0 

PM BLUES 

9 

.0 

.0 

PM/PM COMMANDER 

280 

.2 

.2 

PHILIP MORRIS INTI 

221 

,1 

.2 

VS SUPERSLIMS 

231 

,2 

.2 

BRISTOL *** 

35 

.0 

.0 

CARLTON 

1,183 

.6 

.9 

LUCKY STRIKE *** 

1,899 

1.3 

1 .5 

PALL MALL 

3,497 

2.4 

2.7 

SILVA THINS 

61 

.0 

.0 

TALL 

31 

.D 

.0 

TAREYTON 

1,091 

.7 

.B 

MALIBU ***' 

104 

,1 

,1 

CARLTON SLIMS 

17 

.0 

.0 

AMERICAN LIGHTS *** 

31 

,D 

.0 

CAPRI 

348 

.2 

.3 

BARCLAY 

149 

.1 

.1 

BELAIR 

219 

.1 

.2 

KIM SLIMS 25‘S *** 

3 

.0 

.0 

ELI CUTTER 

2 

.0 

.0 

KOOL 

1,837 

1.2 

1.4 


CELL 01 

l ESS 

CELL 02 

LESS 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

5,880 

9.8 

11.8 

755 

9. 1 

11.0 

8 

.0 

.0 




6 

.0 

,0 

I 

.0 

.0 

13 

.0 

.0 

6 

.1 

.1 

3 

.0 

.0 

1 

.0 

,0 

1 

.0 

.0 

1 

.0 

.0 

65 

. 1 

.1 

4 

.0 

.1 

7 

.0 

.0 

2 

. D 

.0 

1 

.0 

.0 




8 

.0 

.0 

1 

.0 

.0 

37 

.1 

.1 

5 

.1 

,1 

10,217 

17.Q 

20.5 

1,450 

17.4 

21.1 

74 

. 1 

.1 

12 

.1 

.2 

2,964 

4.9 

5.9 

399 

4.8 

5.8 

124 

.2 

.2 

14 

.2 

.2 

17,205 

28.6 

34.5 

2,376 

28.6 

34.6 

1,313 

2.2 

2.6 

195 

2.3 

2.8 

21 

.0 

,0 

4 

.0 

.1 

33 

.1 

.1 

3 

.0 

.0 

16 

.0 

.0 

2 

.0 

.0 

1,159 

1.9 

2.3 

158 

1.9 

2.3 

7 

.0 

.0 




6 

.0 

.0 




28 

.0 

.1 

1 

.0 

.0 

858 

1.4 

1,7 

134 

1.6 

2.0 

7 

.0 

.0 

3 

.0 

.0 

3 

• Q 

.0 




184 

.3 

.4 

28 

.3 

.4 

128 

.2 

.3 

15 

.2 

.2 

128 

.2 

.3 

18 

.2 

.3 

10 

.0 

.0 




392 

.7 

.8 

37 

.4 

.5 

983 

1.6 

2.0 

154 

1.9 

2.2 

1,677 

2.8 

3.4 

212 

2.6 

3.1 

22 

.0 

.0 

3 

.0 

.0 

9 

.0 

.0 

1 

.0 

.a 

551 

.9 

1.1 

88 

1.1 

1.3 

27 

.0 

.1 

2 

.0 

.0 

4 

,0 

.0 

1 

. Q 

.0 

3 

.0 

.0 

1 

.a 

.a 

102 

.2 

.2 

a 


.1 

47 

.1 

.1 

6 

.1 

.1 

79 

.1 

.2 

7 

,i 

.1 

1 

.0 

,0 

t 

.0 

.0 

616 

1.0 

1.2 

92 

i.l 

1.3 


PAGE II 


CELL 03 

l ESS 

CELL 04 

LESS 

NUMBER 

X 

UNKWN 

NUMBtR 

X 

UNKWN 

189 

5.6 

5.7 

1.092 

6.2 

6.2 

1 

.0 

.0 

1 

.0 

.0 




9 

. I 

.1 




8 

.0 

.0 




2 

,0 

.0 




5 

.0 

.0 




3 

.0 

.0 

7 

.2 

.2 

42 

,2 

.2 




2 

.0 

.0 




4 

.0 

.0 




2 

.0 

.0 




5 

.0 

.0 




28 

.2 

.2 

51 

1.5 

1.5 

1,983 

11.3 

11.3 

3 

.1 

.1 

34 

.2 

.2 

65 

2.5 

2.6 

1,107 

6.3 

6.3 

2 

.1 

. 1 

84 

.5 

.5 

2,006 

59.4 

60.3 

4,687 

26.6 

26.6 

63 

2.5 

2.5 

1,066 

6.1 

6.1 

1 

.0 

.0 

2 

.Q 

.0 

1 

.0 

.0 

11 

.1 

.1 




5 

.0 

.0 

106 

3.1 

3.2 

247 

1.4 

1.4 




1 

.0 

.0 




2 

.0 

.0 

2 

.1 

.1 

14 

.1 

.1 

53 

1.6 

1.6 

390 

2.2 

2.2 




5 

.0 

.0 

1 

.0 

.0 




1 

,0 

.a 

19 

. 1 

. 1 

2 

.1 

, 1 

13 

. 1 

.1 

5 

.1 

.2 

18 

.1 

. 1 




5 

,0 

.0 

15 

.4 

.5 

189 

1.1 

1.1 

9 

.3 

.3 

186 

1.1 

1.1 

23 

.7 

.7 

364 

2.1 

2. 1 

3 

.1 

.1 

4 

.0 

.0 




2 

.0 

.0 

10 

.3 

.3 

106 

.6 

.6 




17 

, 1 

,1 



, 

'4 

' .Q 

.0 




9 

.1 

.1 

10 

.3 

.3 

58 

.3 

.3 

2 

.1 

.1 

24 

.1 

.1 

6 

.2 

.2 

25 

.1 

.1 




1 

.0 

.0 

37 

1.1 

1.1 

227 

1.3 

1.3 


£Z06mZ02 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 



*iP ori no. hddrkc 


PREVIOUS BRAND 

Raiugh 

RIChiANO 2S'S *** 
ST. JAMES COUNT 
VICEROT *** 
fAlCON EIGHTS 
CHESTERFIELD 
DORADO 
EVE 
l ARK 

PYRAMID *** 
STRIDE*** 
l l (I 

ST. MORITZ 
MONTCLAIR *** 

KENT GOLDEN LIGHTS 

KENT 

MAX 

NEWPORT 

OLD GOLD 

SATIN 

SPRING 

TRIUMPH 

TRUE 

KENT III 

BAH PE'NIC 

NEWPORT STRIPES 

HARLEY DAVIDSON*** 

MISTY SUMS *** 

BULL DURHAM *** 

MERIT ULTIMA 

ASTOR ## 

BRIGHT 

CAMEL 

CENTURY 25‘S *** 
DORAL *** 

MORE 

NOW 

RITZ 

SALEM 

STERLING *** 
VANTAGE 
WINSTON 
MAGNA *** 

DUNHILL PM/INT'L 
MILD SEVEN 
ROTHMANN'S 
CHELSEA 
CLASS A *t 
BRONSON ## 

EXPORT A 


DIRECT MARKETING IOPUNE PROFILE QA/25/96 PAGE 12 


total less 

CELL 

01 

LESS 

CELL 

02 

LESS 

CELL 

03 

t ESS 

CELL 

04 

LESS 

NUMBER 


IJNKUN 

NUMBER 

X 

UN FUN 

NUMBER 

X 

IJNKUN 

NUMBER 

% 

UNKWN 

NUMBER 

X 

UNKWN 

565 

.4 

.4 

18/ 

. J 

.4 

30 

.4 

.4 

3 

. 1 

. 1 

7? 

.4 

, A 

55 

.0 

.0 










6 

.0 

.0 

Z 

.0 

.0 

2 

.0 

.0 










1.410 

1.0 

1.1 

690 

1.1 

1.4 

89 

1.1 

1.3 

6 

.2 

.2 

11>4 

.9 

.9 

16 

.0 

.0 

5 

.0 

.0 







4 

.0 

.0 

1,085 

.7 

.8 

591 

1.0 

1.2 

70 

.8 

1.0 

6 

.2 

.2 

119 

.7 

.7 

25 

.0 

.0 

3 

.D 

.0 

1 

.0 

.0 




4 

.0 

.0 

29/ 

.2 

* .2 

83 

.1 

.2 

7 

.1 

.1 

2 

. 1 

. 1 

42 

.2 

.2 

525 

.4 

.4 

261 

.4 

.5 

58 

.5 

.6 

3 

. 1 

. 1 

5/ 

.5 

.3 

165 

.1 

.1 

26 

.D 

.1 

5 

.1 

.1 




30 

.2 

.2 

3 

.0 

.0 

1 

.0 

.0 










915 

.6 

.7 

480 

.8 

1.0 

62 

.7 

.9 

5 

.1 

.2 

99 

.6 

.6 

7 

.0 

.0 

4 

.0 

.0 










620 

.4 

,5 

123 

.2 

.2 

17 

.2 

.2 

4 

. 1 

. 1 

100 

.6 

.6 

154 

.1 

. 1 

23 

.0 

.□ 

3 

.0 

.0 

2 

. 1 

. 1 

28 

.2 

.2 

5,26 7 

3.6 

4. 1 

2,531 

4.2 

5.1 

354 

4.3 

5.2 

69 

2.0 

2.1 

5/6 

3.3 

3.3 

63 

.0 

.0 

15 

.0 

.0 

2 

.0 

.0 




9 

. 1 

. 1 

2.555 

1.7 

2.0 

830 

1.4 

1.7 

107 

1.3 

1.6 

159 

4,7 

4.8 

312 

1.8 

1.8 

453 

.3 

.4 

225 

.4 

.5 

29 

.3 

.4 

6 

.2 

.2 

41 

,2 

.2 

60 

.0 

.0 

2D 

.0 

.0 

1 

.0 

.0 




13 

.1 

.1 

10 

.0 

.0 

6 

.0 

.0 

1 

.0 

.0 







18 

.0 

.0 

7 

.0 

.0 







2 

.0 

.0 

1,671 

1.1 

1.3 

618 

1.0 

1.2 

92 

1.1 

1.3 

23 

.7 

.7 

24 2 

1.4 

1.4 

258 

.2 

.2 

65 

. 1 

.1 

9 

.1 

.1 

1 

.0 

.0 

34 

.2 

.2 

64 

.0 

.0 

13 • 

.0 

.0 

1 

.0 

.0 

2 

.1 

,1 

6 

.0 

.0 

41 

.0 

.0 

7 

.D 

.0 

5 

.1 

.1 

13 

.4 

.4 

2 

.0 

.0 

5 

.0 

.D 

3 

.D 

.0 










383 

.3 

.3 

92 

.2 

.2 

9 

.1 

.1 




70 

.4 

.4 

5 

.0 

.0 

1 

.0 

.0 







1 

.0 

.0 

36 

,0 

.0 

5 

.0 

.0 

1 

.0 

.0 




4 

.0 

.0 

7 

.0 

. D 

4 

.0 

.0 







2 

.0 

.0 

13 

.0 

.0 

3 

.0 

.0 

1 

.0 

.0 







4,524 

3.1 

3.5 

1,591 

2.6 

3.2 

216 

2.6 

3.1 

150 

4.4 

4.5 

572 

3.2 

3.2 

174 

.1 

. 1 

13 

.0 

.0 

3 

.0 

.0 

1 

.0 

.0 

45 

.3 

,3 

1,407 

1.0 

1.1 

337 

.6 

.7 

55 

.7 

.8 

4 

.1 

.1 

262 

1.5 

1.5 

647 

.4 

.5 

172 

,3 

.3 

28 

.3 

.4 

11 

.3 

.3 

111 

.6 

.6 

599 

.4 

.5 

143 

.2 

.3 

26 

.3 

.4 

1 

.0 

.0 

105 

.6 

.6 

19 

.0 

.0 

7 

.0 

,0 







3 

.0 

.0 

3,166 

2.1 

2.5 

1,106 

1.8 

2.2 

171 

2.1 

2.5 

48 

1.4 

1.4 

469 

2.7 

2.7 

81 

.1 

. 1 

13 

.0 

.0 







13 

.1 

.1 

1,627 

1.1 

1.3 

498 

.8 

1.0 

74 

.9 

1.1 

7 

.2 

.2 

236 

1.5 

1.5 

ID,179 

6.9 

7.9 

4,005 

6.7 

8.Q 

563 

6.8 

8.2 

117 

3.5 

3.5 

1,363 

7.7 

7.7 

39 

.0 

.0 

7 

.0 

.0 







'4 

.0 

.0 

56 

.0 

.0 

24 

.0 

.0 

5 

.1 

.1 

2 

.1 

.1 

4 

.0 

.0 

11 

.0 

.Q 

4 

.0 

.0 




5 

,1 

.2 




25 

.0 

.0 

13 

.0 

.0 

1 

.0 

.0 

2 

.1 

.1 

2 

.0 

.0 

10 

.0 

.0 

4 

.0 

.0 

1 

.0 

.0 




1 

.0 

.0 

8 

.0 

,0 










3 

.0 

.0 

6 

.0 

.0 




2 

• D 

.D 




2 

.0 

.0 

2 

.0 

.0 




1 

.0 

.0 










Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 
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TOTAL LESS 

CEIL 01 

LESS 

CELL 02 

LESS 

CELL 03 

LESS 

CELL OA 

LESS 

PREVIOUS BRAND 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKwN 

BASIC II 

860 

.6 

./ 

151 

.3 

,3 

25 

.3 

. A 

7 


.2 

151 

.9 

.9 

COINS II 

1 

.0 

.0 













COST CUTTERS II 

I 

.0 

,Q 













DELTA It 

2 

.0 

.0 

1 

.0 

.0 







1 

.0 

.0 

PRICE BREAKER It 

8 

.0 

.0 










A 

.0 

.0 

QUALITY It 

8 

.0 

.0 

1 

.0 

.0 







2 

.0 

.0 

SCOTCH BUY t» 

3 

.0 

.0 

1 

.0 

.0 










YOURS II 

15 

.0 

.0 

3 

.0 

.0 







3 

.0 

.0 

WORTH II 

A 

.0 

.0 










1 

.0 

.0 

GENERIC/STORE II 

A25 

.3 

.3 

66 

.1 

.1 

7 

.1 

.1 

3 

.1 

. 1 

80 

.5 

.5 

UNKNOWN 

18.620 

100.0 

100.0 

12 

1 D0.0 

100.0 

1 

100.0 

100.0 

1 

100.0 

100.0 

7 

100.0 

100.0 

TOtA. ; 

1A7.556 

100.0 

100.0 

60,109 

100.0 

100.0 

8.313 

100.0 

100.0 

3,376 

100.0 

100.0 

17.608 

100.0 

100.0 


s £06PPuqz 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 



REPORT HO. MDDK16C DIRECT MARKETING TOPLINE PROFILE 06/23/96 



TOTAL LESS 

CELL 05 

LESS 

CELL 06 

l ESS 

CELL 07 

t ESS 

CELL OS 

i rss 

PREVIOUS BRAND 

HI >PBf R 

X 

UNKUN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKUN 

NUMBER 

X 

UNfWN 

NUMBER 

X 

LjNYWN 

NONE/SAME PREVIOUS 

12 .sea 

8.5 

9. 7 

660 

6.5 

7.2 

785 

19.4 

20.4 

820 

20.0 

21.D 

1.361 

5.6 

5.6 

CAMEt WIPES 

?r 

.0 

.0 




1 

.0 

.0 




ID 

,0 

. 0 

STylE*** 

42 

.0 

.0 

6 

. 1 

. 1 







13 

11 

, 1 

privaie stock## 

61 

.0 

.0 

6 

.1 

. 1 







22 

. 1 

. 1 

RIVIERA*"* 

5 

.0 

.0 













PRIME## 

26 

.0 

.0 

2 

.0 

.0 







9 

.0 

.0 

RALEIGH EXTRA## 

8 

.0 

.0 










3 

n 

.0 

CPC## 

322 

,2 

. .2 

26 

.4 

.4 

3 

. 1 

. 1 




115 

.5 

.5 

RICHLAND 20'S*** 

11 

.0 

.0 

1 

.0 

.0 







6 

.0 

.0 

BEST BUY## 

27 

.0 

.0 

1 

.0 

.D 







1 1 

• D 

.0 

PREMIUM 8UY## 

7 

.0 

.0 







1 

.0 

.0 

3 

.0 

.0 

HERITAGE*** 

1 

.0 

.0 













BEST VALUE## 

33 

.0 

.0 

2 

.0 

.0 

1 

.0 

.0 




9 

.0 

.0 

monarch## 

162 

. t 

.1 

11 

,2 

.2 

I 

.0 

.0 




56 

.2 

.2 

DAKOTA 

1 

.0 

.0 

1 

.0 

.0 










UNKNOWN 

18.620 

12.6 

14.4 

770 

10.8 

12.1 

190 

4.7 

4.9 

189 

4.6 

4.8 

1,732 

7.0 

7.0 

ALPINE *** 

257 

.2 

.2 

18 

.3 

.3 

3 

. 1 

.1 

3 

.1 

.1 

76 

.3 

.3 

BENSON & HEDGES 

6,793 

4.6 

5.3 

461 

6.2 

6,9 

70 

1.7 

1.8 

91 

2.2 

2.3 

890 

3.6 

3.6 

CAMBRIDGE *** 

614 

.4 

.5 

54 

.8 

.9 

ID 

.2 

.3 

5 

.1 

.1 

219 

.9 

.9 

MARLBORO 

3fl,900 

26.4 

30.2 

1,862 

26.2 

29.3 

1,965 

48.6 

51.0 

1,981 

48.4 

50.7 

3,069 

12.3 

12.3 

MERIT 

6,799 

3.3 

3.7 

433 

6.1 

6,8 

113 

2.8 

2.9 

102 

2.5 

2.6 

882 

3,5 

3.5 

MULTIFILTER 

36 

.0 

.0 

2 

,0 

,0 

1 

.0 

.0 

1 

.0 

.0 

3 

.0 

.0 

PLAYERS BLACK 

97 

.1 

.1 

5 

.1 

.1 

2 

.0 

.1 

4 

.1 

. 1 

18 

.1 

. 1 

PLAYERS LIGHT Z5S ** 

50 

.0 

.0 

1 

.0 

.0 

2 

.0 

.1 

2 

.0 

.1 

12 

.0 

.0 

PARLIAMENT LIGHTS 

9,609 

6.4 

7.3 

97 

1.4 

1.5 

82 

2.0 

2.1 

74 

1.8 

1.9 

5,364 

21.5 

21.5 

CARTIER 

10 

.0 

.0 










1 

.0 

.0 

NEXT 

!2 

.0 

.0 










3 

.0 

.0 

SARATOGA 

86 

.1 

.1 

1 

.0 

.0 

3 

.1 

.1 

2 

.0 

.1 

24 

.1 

,1 

VIRGINIA SLIMS 

2.627 

1.8 

2.0 

174 

2.4 

2.7 

64 

1.6 

1.7 

63 

1.5 

1.6 

520 

2.1 

2.1 

BUCKS *** 

39 

.0 

.0 

2 

.0 

.0 

2 

.0 

.1 

1 

,0 

.0 

11 

.0 

.D 

PM BLUES 

9 

.0 

.0 







1 

.0 

.0 

2 

.0 

.0 

PM/PM COMMANDER 

280 

.2 

.2 

6 

.1 

.1 

2 

.0 

.1 




21 

.1 

.1 

PHILIP MORRIS INT’L 

221 

. 1 

.2 

7 

.1 

.1 

2 

.0 

.1 

1 

.0 

.0 

24 

.1 

.1 

VS SUPERSLIM5 

231 

.2 

.2 

ID 

.1 

.2 

3 

.1 

.1 




27 

.1 

.1 

BRISTOL *** 

35 

.0 

.0 

2 

.0 

.0 







13 

.1 

.1 

CARLTON 

1,183 

.8 

.9 

64 

.9 

1.0 

10 

.2 

.3 

15 

,4 

.6 

299 

1.2 

1.2 

LUCKY STRIKE *** 

1,699 

1.3 

1.5 

62 

.9 

1.0 

15 

.4 

.6 

11 

.3 

.3 

254 

1.0 

1.0 

PALL MALL 

3,697 

2.4 

2.7 

163 

2.3 

2.6 

33 

.6 

.9 

26 

.6 

.7 

573 

2.3 

2.3 

SILVA THINS 

61 

.0 

.0 

4 

.1 

.1 




1 

.0 

.0 

14 

.1 

. 1 

TALL 

31 

.0 

.0 

1 

.0 

.0 

1 

.0 

.0 




11 

.0 

.0 

TAREYTON 

1,091 

.7 

.8 

48 

.7 

.8 

8 

.2 

.2 

7 

.2 

.2 

149 

.6 

.6 

MALIBU *** 

m 


.1 

9 

.1 

.1 

2 

.0 

.1 

4 

,1 

.1 

21 

.1 

.1 

CARLTON SLIMS 

17 

.0 

.D 

2 

.0 

.0 







6 

.0 

.0 

AMERICAN LIGHTS *** 

31 

.0 

.0 




2 

,0 

.1 




11 

.0 

.0 

CAPRI 

348 

.2 

.3 

21 

.3 

,3 

4 


.1 

7 

.2 

.2 

83 

.3 

.3 

BARCLAY 

149 

.1 

. 1 

13 

.2 

.2 




4 

.1 

.1 

31 

.1 

.1 

BELAIR 

219 

.1 

.2 

8 

.1 

.1 

2 

.0 

.1 

4 

.1 

.1 

54 

.2 

.2 

KIM SUMS 25'S *** 

3 

.0 

.0 













ELI CUTTER 

2 

.0 

.0 

1 

.0 

.0 







1 

.0 

.0 

KOOL 

1,837 

1.2 

1.4 

87 

1.2 

1.4 

46 

1.1 

1.2 

54 

1.3 

1.4 

414 

1.7 

1.7 


***»Uog 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 
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TOTAL LESS 

CELL 

. 05 

LESS 

PRtViOUS BRAND 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

RAi EIGH 

565 

.4 

.4 

34 

.5 

.5 

RIEmIAND 25’S *** 

55 

,0 

.0 

4 

.1 

. 1 

SI. JAMES COURT 

2 

.0 

.0 




VICEROY *** 

1.410 

1.0 

1.1 

68 

1.0 

1.1 

ealcon EIGHTS 

16 

.0 

.0 

3 

.0 

.0 

CHESTERFIELD 

1,085 

,7 

.8 

41 

.6 

.6 

OORADO 

25 

.0 

.0 

3 

.0 

.0 

EVE 

29/ 

.2 

. .2 

20 

.3 

.3 

lark 

523 

.4 

.4 

21 

.3 

.3 

PYRAMID *** 

165 

.1 

.1 

13 

.2 

.2 

STRIDE"*' 

5 

.0 

.0 




L & M 

915 

.6 

.7 

29 

.4 

.5 

ST. MORITZ 

7 

.0 

.0 

1 

.0 

.0 

MONTCLAIR *** 

620 

.4 

.5 

42 

.6 

.7 

KENT GOLDEN LIGHTS 

154 

.1 

.1 

10 

.1 

.2 

KENT 

5.267 

3,6 

4.1 

241 

3.4 

3.8 

MAX 

63 

.0 

.0 

1 

.0 

.0 

NEWPORT 

2,555 

1.7 

2.0 

122 

1.7 

1.9 

OLD GOLD 

453 

.3 

.4 

19 

,3 

.3 

SATIN 

60 

.0 

.0 

3 

.0 

.0 

SPRING 

10 

.0 

.0 

1 

.0 

.0 

TRIUMPH 

18 

.0 

.0 

2 

.0 

.0 

TRUE 

1,671 

1.1 

1.5 

i or 

1.5 

1.7 

KENT HI 

258 

.2 

.2 

13 

.2 

.2 

B&H DE-NIC 

64 

.0 

.0 

3 

.0 

.0 

NEWPORT STRIPES 

41 

.0 

.0 

2 

.0 

.0 

HARLEY DAVIDSON*** 

5 

.0 

.0 




MISTY SLIMS *** 

383 

.3 

.3 

20 

.3 

.3 

BULL DURHAM *** 

5 

.0 

.0 




MERIT ULTIMA 

36 

.0 

.0 




ASTOR U 

7 

.0 

.0 




BRIGHT 

13 

.0 

.0 

2 

.0 

.0 

CAMEL 

4,524 

3.1 

3.5 

240 

3.4 

3.8 

CENTURY 25'S *** 

174 

.1 

. 1 

17 

.2 

.3 

DORAL *** 

1,407 

1.0 

1.1 

98 

1.4 

1.5 

MORE 

647 

.4 

.5 

45 

.6 

.7 

NOW 

599 

.4 

.5 

47 

.7 

.7 

RITZ 

19 

.0 

.0 

2 

.0 

.0 

SALEM 

3.166 

2.1 

2.5 

173 

2.4 

2,7 

STERLING *** 

81 

.1 

, 1 

12 

.2 

.2 

VANTAGE 

1,627 

1.1 

1.3 

108 

1.5 

1.7 

WINSTON 

10,179 

6.9 

7.9 

557 

7.8 

8.8 

MAGNA *** 

39 

.0 

.0 

4 

.1 

.1 

DUNHILL PM/INT’L 

56 

.0 

.0 

2 

.0 

.0 

MILD SEVEN 

11 

.0 

.0 




ROTHMANN’S 

25 

.0 

.0 




CHELSEA 

10 

.0 

.0 




CLASS A ## 

6 

.0 

.0 

1 

.0 

.0 

BRONSON ft 

6 

.0 

.0 




EXPORT A 

2 

.0 

.0 





CELL 

06 

1 ESS 

CELL 

07 

LESS 

CEIL 

08 

1 FSS 

NUMBER 

* 

UNKWN 

NUMBER 

X 

UNKWN 

NltMBLR 

X 

UNKWN 

6 

.1 

.2 

2 

.0 

.1 

140 

.6 

.6 







19 

. 1 

.1 

4 

, 1 

. 1 

10 

.2 

.5 

203 

.8 

.8 







1 

.0 

.0 

3 

, 1 

.1 

6 

.1 

.2 

135 

.5 

.5 




1 

.0 

.0 

10 

.0 

.0 




3 

. 1 

.1 

92 

.4 

. 4 

4 

. 1 

. 1 

4 

.1 

. 1 

90 

.4 

.4 




1 

.0 

.0 

57 

.2 

.2 







2 

.0 

.0 

3 

.1 

.1 

9 

.2 

.2 

126 

.5 

.5 







1 

.0 

.0 

6 

.1 

.2 

3 

.1 

.1 

223 

.9 

.9 

1 

.0 

.0 




59 

.2 

.2 

44 

1.1 

1.1 

40 

1.0 

1.0 

799 

3.2 

3. 2 







27 

. 1 

. 1 

119 

2.9 

3.1 

126 

3.1 

3.3 

453 

1.8 

1.8 

7 

.2 

.2 




75 

.3 

.3 




1 

.0 

.0 

9 

.0 

.0 







1 

.0 

.0 

1 

.0 

.0 




3 

.0 

.0 

25 

.6 

.6 

24 

.6 

.6 

3)8 

1.3 

1.5 

1 

.0 

.0 

3 

.1 

.1 

94 

.4 

.4 

3 

. 1 

. 1 

1 

.0 

.0 

25 

.1 

. 1 

3 

.1 

.1 




6 

.0 

.0 







2 

.0 

.0 

4 

.1 

.1 

2 

.0 

.1 

121 

.5 

.5 

2 

,0 

,1 




1 

.0 

.0 

2 

.0 

.1 




15 

.1 

.1 







2 

.0 

,0 

135 

3.3 

3.5 

144 

3.5 

3.7 

891 

3.6 

3.6 




2 

.0 

.1 

67 

.3 

. 5 

7 

.2 

.2 

5 

.1 

. 1 

416 

1.7 

1.7 

12 

.3 

.3 

8 

.2 

.2 

175 

.7 

.7 

8 

.2 

.2 

2 

.0 

. 1 

179 

.7 

.7 







4 

.0 

,0 

64 

1.6 

1.7 

55 

1.3 

1.4 

633 

2.5 

2.5 







32 

. 1 

. 1 

20 

.5 

.5 

22 

.5 

. 6 

432 

1.7 

1.7 

113 

2,8 

2.9 

120 

2.9 

3,! 

2.047 

8.2 

8.2 




2 

.0 

.1 

14 

.1 

.1 

2 

.0 

.1 

2 

.0 

.1 

9 

.0 

.0 




1 

.0 

.0 

1 

.D 

.0 

1 

.0 

,0 

1 

.0 

.0 

4 

.0 

.0 







2 

.0 

.0 







2 

.0 

.0 







2 

.0 

.0 


LLQSWILOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 
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PAGE 


16 




TOTAL LESS 

CELL 05 

LESS 

PREVIOUS BRAND 


number 

X 

UNKUN 

NUHBER 

X 

UNKWN 

BASIC II 


860 

.6 

.2 

57 

.8 

.9 

COIRS II 


i 

.0 

.0 




COST CllII ERS It 

i 

.0 

.0 




DELIA II 


2 

.0 

.0 




PRICE BREAKER 

II 

8 

.0 

.D 

1 

.0 

.0 

QUA LITT 1* 


8 

.0 

.0 




SCOTCH Bur *» 


3 

.0 

.0 

1 

.0 

.0 

YOUR5 II 


15 

.0 

. .0 

1 

.0 

.0 

WORTH II 


4 

.0 

.0 




GENERIC/STORE 

II 

A25 

.3 

.3 

45 

.6 

.7 

UNKNOWN 


18,620 

100.0 

100.0 

4 

100.0 

100.0 


total; 

142,556 

100.0 

100,0 

7,116 

100.0 

100,0 


CEIL 06 LESS 
NUMBER X UNKWN 
A .1 .1 


S .2 .2 

2 100.0 100.0 

4,040 100.0 100.0 


CELL 02 LESS 
NUMBER % UNKWN 
8 .2 .2 


1 .0 .0 

9 .2 .2 

1 100.0 100.0 

A.094 100.0 100.0 


CELL 08 LESS 
NUMBER X UNKWN 
516 1.5 1.5 

1 .0 .0 

1 .0 .0 

2 .0 

2 .0 

1 .0 

3 .0 

2 .0 

1A2 .6 

2,235 100.0 100 

24,915 100.0 100. 


8Z06mZ0Z 
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PREVIOUS BRAND 

IOIAI l 

LSS 

CELL 09 

LESS 

cm io 

l ESS 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NONL/SAML PREVIOUS 

12.568 

8.5 

9.7 

485 

5.5 

5.9 

761 

8.3 

9.8 

CAMEL W1DES 

27 

.0 

.0 

4 

.0 

.0 

2 

.0 

.0 

STYLE*** 

<.2 

.0 

.0 

7 

.1 

.1 

2 

.0 

.0 

private stock** 

61 

.0 

.0 

7 

.1 

. 1 

1 

.0 

.0 

RIVIERA*** 

5 

.0 

.0 

1 

.0 

.0 


prime## 

26 

.0 

.0 

4 

.0 

.a 

2 

.0 

.0 

Raleigh extra## 

8 

.0 

.0 






GPC## 

322 

.2 

■ .2 

55 

.6 

.7 

7 

.1 

. 1 

RICHLAND 20'S*"* 

11 

.0 

.0 

4 

.0 

.0 




BEST BUY## 

27 

.0 

.0 

1 

.0 

.a 

1 

.0 

.0 

PREMIUM BUY## 

7 

.0 

.0 

1 

.0 

.0 




HERITAGE*** 

1 

.0 

,0 





BEST VALUE## 

33 

.0 

.0 

5 

.1 

.1 

2 

.0 

,0 

MONARCH## 

182 

.1 

.1 

36 

.4 

.4 

8 

.1 

.1 

DAKOTA 

1 

.0 

.0 






UNKNOWN 

18.620 

12.6 

14.4 

617 

7.0 

7.5 

1,421 

15.5 

18,3 

ALPINE *** 

257 

.2 

.2 

17 

.2 

.2 

17 

.2 

.2 

BENSON & HEDGES 

6,793 

4.6 

5.3 

305 

3.5 

3,7 

441 

4.8 

5.7 

CAMBRIDGE *** 

614 

.4 

.5 

73 

.8 

.9 

29 

.3 

.4 

MARLBORO 

38,900 

26.4 

30.2 

1,028 

11.7 

12,6 

2,721 

29.6 

35.0 

MERIT 

4,799 

3.3 

3.7 

290 

3.3 

3.5 

322 

3.5 

4.1 

MULT I FILTER 

38 

.0 

.0 




3 

.0 

.0 

PLAYERS BLACK 

97 

.1 

.1 

6 

,1 

.1 

14 

.2 

,2 

PLAYERS LIGHT 25S ** 

50 

.0 

.D 

7 

.1 

.1 

3 

.0 

.0 

PARLIAMENT LIGHTS 

9,409 

6.4 

7,3 

1,947 

22.1 

23.8 

175 

1,9 

2.3 

CARTIER 

10 

.0 

.D 

1 

.0 

.a 




NEXT 

12 

.0 

.0 




1 

.0 

.0 

SARATOGA 

88 

.1 

,1 

8 

.1 

.1 

5 

.1 

.1 

VIRGINIA SLIMS 

2.627 

1.8 

2.0 

215 

2.4 

2.6 

156 

1.7 

2.0 

SUCKS *** 

39 

.0 

.0 

6 

.1 

.1 

2 

.0 

.0 

PM BLUES 

9 

,0 

.0 




2 

.0 

.0 

PM/PM COMMANDER 

280 

.2 

.2 

5 

.1 

. 1 

14 

.2 

.2 

PHILIP MORRIS INT’L 

221 

.1 

,2 

13 

.1 

.2 

16 

.2 

.2 

VS SUPERSLIMS 

231 

.2 

.2 

12 

.1 

.1 

10 

.1 

. 1 

BRISTOL *** 

35 

.0 

,0 

2 

.0 

.0 

3 

.a 

.a 

CARLTON 

1,183 

.8 

.9 

97 

1.1 

1.2 

65 

.7 

.8 

LUCKY STRIKE *** 

1,899 

1.3 

1.5 

118 

1.3 

1.4 

107 

1.2 

1.4 

PALL MALL 

3,497 

2.4 

2.7 

186 

2,1 

2.3 

240 

2.6 

3.1 

SILVA THINS 

61 

.0 

.0 

6 

.1 

.1 

4 

.0 

.1 

TALL 

31 

.0 

.0 

3 

.0 

.0 

3 

.0 

.0 

TAREYTON 

1,091 

.7 

,8 

50 

.6 

.6 

74 

.8 

1.0 

4ALIBU *** 

104 

.1 

.1 

10 

.1 

.1 

12 

.1 

.2 

CARLTON SLIMS 

17 

.0 

,0 







AMERICAN LIGHTS *** 

31 

.0 

,0 

3 

.0 

.0 

2 

.0 

.0 

CAPRI 

348 

,2 

.3 

30 

.3 

.4 

25 

.3 

.3 

BARCLAY 

149 

,1 

,1 

7 

.1 

.1 

15 

.2 

.2 

BELAIR 

219 

.1 

.2 

19 

.2 

.2 

15 

.2 

.2 

KIM SLIMS 25'S *** 

3 

.0 

.0 







ELI CUTTER 

2 

,0 

.0 







KOOL 

1,837 

1.2 

1.4 

136 

1.5 

1.7 

128 

1.4 

1.6 
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REPORT no. mddrkc 



TOTAL LESS 

CELL 

. 09 

l ESS 

CELL 

10 

LESS 

PREVIOUS BRAND 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

RALEIGH 

565 

.4 

.4 

59 

.7 

.7 

50 

. 3 

, A 

RICHLAND 25‘5 *** 

55 

.0 

.0 

3 

.0 

.0 

3 

.0 

.0 

SI. JAMES CQLJRT 

2 

.0 

.0 







VICEROY *** 

1,410 

1.0 

1.1 

76 

.9 

.9 

100 

1 . 1 

1 . J 

FALCON lights 

16 

.0 

.0 




3 

.0 

.0 

CHESTERFIELD 

1,085 

.7 

.8 

54 

.6 

.7 

62 

.7 

.8 

DORADO 

25 

.0 

.0 

2 

.0 

.0 

1 

.0 

.0 

EVE 

29/ 

.2 

• .2 

39 

.4 

.5 

9 

.1 

. 1 

LARK 

525 

.4 

,4 

23 

.3 

.3 

22 

.2 

.3 

pyramid *** 

165 

.1 

. 1 

26 

.3 

.3 

7 

. 1 

. 1 

STRIDE**’ 

5 

,0 

.0 







L A M 

915 

.6 

.7 

47 

.5 

.6 

55 

.6 

.7 

ST. MORITZ 

7 

.0 

.0 




1 

.0 

.0 

MONTCLAIR *** 

620 

.4 

.5 

83 

.9 

1.0 

19 

.2 

.2 

KENT GOLDEN LIGHTS 

154 

, 1 

,1 

21 

.2 

.3 

7 

.1 

.1 

KENT 

5,26/ 

3.6 

4.1 

276 

3.1 

3.4 

337 

3.7 

4.3 

MAY 

65 

.0 

,0 

6 

.1 

.1 

3 

.0 

.0 

NEWPORT 

2,555 

1.7 

2.0 

144 

1.6 

1.8 

181 

2.0 

2 3 

OLD GOLD 

453 

.3 

.4 

25 

.3 

.3 

26 

.3 

.3 

SATIN 

60 

.0 

.0 

9 

.1 

.1 

4 

.0 

.1 

SPRING 

10 

.0 

.0 

1 

.0 

,0 




TRIUMPH 

18 

.0 

.0 

1 

.0 

.0 

2 

.0 

.0 

TRUE 

1,6/1 

1.1 

1.3 

m 

1.3 

1.4 

111 

1.2 

1.4 

KENT III 

258 

.2 

.2 

31 

.4 

.4 

7 

.1 

, 1 

BAH DE-NIC 

64 

.0 

.0 

8 

.1 

.1 

2 

.0 

.0 

NEWPORT STRIPES 

41 

.0 

.D 




3 

.0 

.0 

HA8LET DAVIDSON*” 

5 

.0 

.0 







MISTY SLIMS *** 

383 

.3 

.3 

50 

.6 

.6 

15 

.2 

.2 

BULL DURHAM *** 

5 

.0 

.0 







MERIT ULTIMA 

36 

.0 

.0 

5 

.1 

. 1 

4 

.0 

.1 

ASTOR ## 

7 

.0 

,0 

1 

.0 

.0 




BRIGHT 

13 

.0 

.0 

3 

.0 

.0 

2 

.0 

.D 

CAMEL 

4,524 

3.1 

3.5 

339 

3.9 

4.1 

246 

2.7 

3.2 

CENTURY 25'S *** 

174 

.1 

, 1 

19 

.2 

.2 

7 

.1 

.1 

DCRAL *** 

1,407 

1.0 

1.1 

148 

1.7 

1.8 

75 

.8 

1.0 

MORE 

64/ 

.4 

.5 

52 

,6 

.6 

33 

.4 

.4 

NOW 

599 

.4 

.5 

56 

.6 

.7 

32 

.3 

,4 

R1TZ 

19 

.0 

.0 

2 

.0 

.0 

1 

.0 

.0 

SALEM 

3,166 

2.1 

2.5 

226 

2.6 

2.8 

221 

2,4 

2.B 

STERLING *** 

81 

.1 

, 1 

8 

.1 

.1 

3 

.0 

.0 

VANTAGE 

1,62/ 

1.1 

1.3 

128 

1.5 

1.6 

82 

.9 

1.1 

WINSTON 

10,179 

6.9 

7.9 

729 

8.3 

8,9 

565 

6.1 

7.3 

MAGNA *** 

39 

.0 

.0 

6 

.1 

.1 

2 

.0 

.0 

DUNHILL PH/INT'L 

56 

.0 

• D 

2 

.0 

.0 

4 

.0 

.1 

MUD SEVEN 

11 

.0 

,0 







ROTHKANN’S 

25 

.0 

.0 




1 

.0 

.0 

CHELSEA 

10 

.0 

.0 

1 

.0 

.0 

1 

.0 

.D 

CLASS A ## 

8 

.0 

.0 

2 

.0 

.0 




BRONSON ## 

6 

.0 

.0 







EXPORT A 

2 

.0 

.0 




1 

.0 

.0 
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TOTAL LESS 

CELL 09 

LESS 

CELL IQ 

LESS 

PREVIOUS BRAND 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

BASIC Iff 

860 

.6 

.7 

100 

1.1 

1.2 

41 

.4 

.5 

COINS I* 

1 

.0 

.0 







COST CUTTERS Iff 

1 

.0 

.0 







DELTA #1 

2 

.0 

.0 







PRICE BREAKER I* 

8 

.0 

.0 

1 

.Q 

.0 




quality II 

8 

.0 

.0 

2 

.0 

.0 

1 

.0 

.0 

SCOTCH BUY II 

3 

.0 

.0 







YOURS II 

IS 

.0 

• .0 

2 

.0 

.0 

3 

.0 

.0 

WORTH Iff 

4 

.0 

.0 







GENERIC/STORE II 

425 

.3 

.3 

41 

.5 

.5 

24 

.3 

.3 

UNKNOWN 

18,620 

100.0 

100.0 

809 

100.0 

100.0 

2 

100.0 

100.0 

total: 

147,556 

IQO.O 

100.0 

8,795 

100,0 

100.0 

9,190 

100.0 

100,0 


^80 6PPiiq z 


Source: https://www.industrydocuments.ucsf.edu/docs/hzjn0004 
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